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THANK YOU!
Thank you very much for getting and reading this book.
If you would like to contact me please DM me on Twitter at @angie9z
Find me on Instagram at @angieperez.b

Angie Perez B
Marketing Strategist. Entrepreneur. Author.
angieperezb.com
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INTRODUCTION
Imagine you could multiply your clients, or the of visits to your website or local store, or
selling more stuff right on Instagram itself, only by applying a couple of tweaks to your
Instagram account.
What if instead of just a couple tweaks, there will be like a complete collection of actionable
and easytoimplement Instagram tactics?
And what if each of those tactics would bring specific benefits that generate more traffic and
engagement to your content, and therefore to your business or website?
Well, I am sure that you wouldn’t let those benefits to go away! So luckily for you, you can
read those strategies right here on this book!

The road to success on Instagram is possible, but you need to follow some guidelines to get
positive results in whatever you want to achieve with Instagram. Discover those guidelines
reading this book!
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CHAPTER 1: SHAPING UP YOUR INSTAGRAM
GAME: START HERE!
The first chapter of this book is primarily the starting point for the rest of the strategies of the
book, the right approach to Instagram and the foundations of how to use Instagram.
Also, on this first chapter you will find best practices and guidelines to grow your Instagram
organically. (“Organically” is the technical word for “naturally”).
Let's get started!

Ask Yourself Why You Are Or Want To Be On Instagram.
Instagram is a social platform where you:
●
●
●

Share images (photo or video), with captions or comments.
Browse, like and comment others users’ images.
Other people browse, like and comment your images.

Now ask yourself if you really want or need to be there, and WHY.
Example: if you are a small business, your WHY is you want to create a community of
people interested in your product, show your products, your new promotions, get feedback
from your tribe…. and your ultimate goal will be increasing your brand awareness and your
sales.
So the first step before anything else is to figure out your WHY.

Get A Clear Idea Of Your Message And What You Have To Offer To
Your Audience.
Once you know the reason why you are on Instagram (your WHY), you have to identify what
is the MESSAGE you want send out there: who you are, what do you have to offer, etc.
Just think in the same terms of any traditional means of communication: people consume
social media basically looking for entertainment, information, or knowledge.
You must adapt your message to these principles in order to develop a winning “MESSAGE”.
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Be (truly) real and not only be looking after increasing your
following.
When you are preparing one of your messages (your photo, your video, your caption, your
story…) do it because you truly want to share something VALUABLE with the community.
In other words, be as real as when you share something interesting with your people in real
life!

Get rid of the clutter.
Look at your feed and do a little bit of cleaning up! You can remove what you don’t like, what
is meaningless for your new “message” and so on.
If you have a large feed, just go back as long as you want. The idea after this is if someone
checked your profile, they are going to get an idea of what to expect from you, and right
there they will decide if following you or not!
Remember this: a visit to your profile is a great opportunity to get a new follower and your
chances increase if you have an interesting feed!!!
Reminder: when you are clearing the clutter, you can archive your posts (no need to delete
them).

Use an App for followers management.
Download any app for checking unfollowers (this is a basic weapon), but just be careful with
lots of junky apps out there.
Go for the most downloaded ones and one with the option “white list”.
Just let me tell you here that Instagram doesn’t like the fact that people use this sort of
apps…but you really need it, just don’t overuse it!
People is asking me what app I’ve been using: “Followers  Unfollowers“: The free version is
more than enough! But you can just download a few of them and keep the one that you like
the most.

Whitelist your favourite Instagram accounts.
Once you have the unfollowers app, the first thing you need to do is check who you follow
and “white list” the accounts you never want to lose, regardless of they follow you or not.
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Unfollow all your (not whitelisted) unfollowers.
This is part of clearing the clutter too. If that account is not whitelisted, you don’t really want
to follow… Being 100% Instagram taste, you should unfollow everyone you are not
genuinely interested in (even your followers).
In general, in your everyday, while browsing Instagram, if you don’t like what you
see, check their page, and decide to unfollow (you can base your decision on
their following/followers ratio for example).

I hope you are enjoying reading Crushing Instagram!
Shop this book here: CRUSHING INSTAGRAM
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